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2005! is an official year for
change for the history of our
Society. 

New Name! New Logo!

From FLMI to LOMA!!

2005 is the year that our society
evolves into The LOMA Society
of Waterloo. Since 1961, we
have gathered as members of
the FLMI Society of Waterloo.
Now in our 44th year we are
officially known as The LOMA
Society of Waterloo.

I am honoured and pleased to
serve as the first President for
The LOMA Society of Waterloo
in 2005. 

At the international level, the
Society Committee decided to
change the Societies’ names to
reflect broader participation. It
was at the 2003 Annual 
conference in San Antonio, Texas
that I first became involved in

the exciting changes. As 
treasurer, our Society sent me to
participate in the Officer
Training.    In my role as one of
the voting officers on behalf of
our Society I voted to begin the
process to change our FLMI 
identity to LOMA.

At our Member level - Your vote
counts! – The new logo was
chosen by our members. 

At our Society level, the officers
and board members of our
Society have been deeply
involved in these changes. We
are fortunate to have the 
continuity and dedication from
our Officers, Course Instructors,
Webmaster, Education
Coordinator and Company
Representatives. We as a Society
can be proud to have these 
dedicated and industrious 
people. This past five years on
the board has been a valuable
learning experience. 

I am impressed by our very able 
volunteers.

To keep the Society healthy,
we need representation from
ALL member companies. 

Some creative ideas to help
implement a system for 
secession are underway. This
is your chance to develop
your leadership skills as a
Society Officer or Board
Member. 

One plan would entail only a
two year commitment. 

“Come on board” to shadow
the roles of Treasurer, Secretary
and Vice President. 

There is also the role of the
Newsletter Editor. 

Our Society can offer you the
opportunity to assist others by
teaching or mentoring FLMI 
students as a Course Instructor. 

A message from
Bev Davies, 

President



The LOMA Society of Waterloo
can aid in your career growth. 

We have lots of opportunities
ahead of us this year to help our
Society grow and to grow our
membership professionally.

I welcome the challenge and am
excited about the year ahead. I
challenge each of you to become
an active participant in The
LOMA Society of Waterloo as we
begin this new chapter of our
Society.

Here is a brief outline of our
Volunteers for 2005 for The
LOMA Society of Waterloo.

Our webmaster, Fran Miller,
Independent, has provided her
expertise since 1998 in 
upgrading and maintaining this
site.

Maureen Trask, formerly with
Manulife, developed the
International bylaws as part of
the Bylaw Committee and will be
an asset to our board as changes
are implemented for our Society
in 2005.  Maureen is our Vice
President in 2005 as an
Independent.

Mary Allan of Manulife is our
published Resource Magazine
contributor.  Mary is not only our
Treasurer for 2005 but also our
Newsletter Editor and one of our
Course Instructors. Mary 
attended the Boston Annual 
conference in 2004. We look 
forward to hearing of Mary’s
many award winning ideas. 

John Clayton of Sun Life
Financial has spent the last
decade assisting our Board.
Three years as Newsletter editor,
and then boldly stepping into

each role on the executive. 
Kathryn Flood  of Sun Life
Financial is our Secretary for
2005.  Kathryn begins her first
officer role after being a willing
and able board member last year.  

Sue Langdon of ARCA Financial
and Mary Allan of Manulife have
again chosen to be the Course
Instructors. Our 280 and 290
classes began in March. 

Jodi Hall of Lifetime Financial con-
tinues in the role as our Education
Coordinator.  It is through these
dedicated volunteers that our
Society realizes the commitment of 
furthering the education for our
students.

We welcome our two newest
additions to our board – Stefan
Murgales of Manulife and Dean
Langlois with FaithLife Financial.
We look forward to working
with them.

Front Row: Jodi Hall, Maureen Trask, Mary Allan, Stefan Murglese,
Back Row: John Clayton, Kathryn Flood, Dean Langlois, Bev Davies



FLMI Society of Waterloo - 2005 Board of Directors

President Bev Davies,  FLMI, ACS Tel:  (519) 886-4610 x 252
FaithLife Financial Email: BDavies@faithlifefinancial.ca  

Vice President Maureen Trask, FLMI, ACS, HIA Email: trasker@rogers.com
Independent

Treasurer Mary Allan, FLMI, ACS Tel:  (519) 747-7000 ext. 44557; Fax:  (519) 747-6336
Manulife Financial Email:  Mary_Allan@manulife.com 

Secretary Kathryn Flood, FLMI, ACS Tel: 519-888-3900 ext 6471
Sun life Financial Email: kathryn.flood@sunlife.com 

Past President John Clayton, FLMI Tel:  (519) 888-3900 ext. 6320; Fax:  (519) 888-3143
Sun Life Financial Email:  John.Clayton@sunlife.com

Board Member Dean Langlois, AIAA, ARA, ACS Tel: (519)-886-4617 x317
FaithLife Financial Email: DLanglois@faithlifefinancial.ca 

Board Member Stefan Murgelas, MD, FLMI, FALU Tel: (519)-747-7000 x36074
Manulife Financial Email: stefan_murgelas@manulife.com 

Non-Board Position – Education
Jodi Hall, FLMI, ACS Tel: (519) 884-6292
Lifetime Financial Email:  Jodi@lifetimefinancial.com

Member Companies

Sun Life Financial
227 King Street South, Waterloo, Ontario N2J 4C5

Equitable Life
1 Westmount Road North, Waterloo, Ontario N2J 4C7

FaithLife Financial*
470 Weber Street North, Waterloo, Ontario N2J 4G4
*Formerly known as Lutheran Life, to reflect our growing Christian 
membership, the organization officially adopted the trade name, FaithLife 
Financial, in March 2005.  Website is now www.faithlifefinancial.ca.

Manulife Financial
500 King Street North, Waterloo, Ontario N2J 4C6



We were fortunate to have Tom
Nunn, AVP Media Relations, Manulife
Financial, speak on media scrutiny of
stock life insurance companies.  Here
are some highlights from his speech:

One of the biggest media trends in
the past decade has been just the
shear growth in volume of news and
sources – between print, broadcast
and the web. We’re bombarded daily
with hundreds of news developments
from around the world. 

Few of us have enough time in our
lives to read just one entire 
newspaper… let alone pay attention
to all of these sources of “news”.  In
the midst of that trend, plus the 
challenge of living our daily lives,
some people tune them all out…
completely.  

While there’s no doubt that news is
more complex, coming from far more
sources, being in touch with breaking
developments is more relevant than
ever, especially in our industry. The
media are paying very close attention
to us! 

Last year, for example, more than
20,000 stories appeared in Canadian
media on insurance… not including
advertising. That’s more than four
times than was typical in the late
1990s, before Canada’s largest life
insurers went public.

It also wasn’t many years ago that
we could likely count on two hands
the number of reporters across
Canada who knew, cared about, or
followed what was happening in life
insurance. Certainly, things are very
different today.  

(Mr Nunn was among the few
reporters 20 years ago who was 
following our industry…  and can say
that the transformation in the profile
of life insurance has been dramatic). 

Regardless of where you work in the
life business, virtually everything we
do – whether it’s our latest financial
results, the way we run our business,
or how we pay claims, has the
potential to be newsworthy… and
how we handle it with the media can
make or break our reputation.  The
focus and attention being paid to it
now makes each of our jobs and
how we do it every day, just that
much more important. 

There’s a famous quote from Warren
Buffet: “It can take 20 years to build
a reputation and five minutes to ruin
it –if you think about that, you’ll do
things differently.”

There are many reasons that the
spotlight is on financial services and
some of those have very deep roots. 

Millions of Canadians have a broader
interest and more direct stake in
insurance companies, particularly
after our major companies went 
public in 1998 and 1999.  But about
a decade earlier than that, money
became a huge focus for Canadian
media, particularly through the
1980s.  

If you look at the rise of money-
related publications in those days, it’s
no wonder. Part of the trend can be
directly traced back to the decline in
interest rates.  There was a profound
impact from the emergence of “GIC
refugees” – folks who had 
traditionally followed a safe path of
investing in GICs, especially when
rates were in the double digits. 

Once rates dropped dramatically,
suddenly millions of Canadians were
scouring for different and new places
to invest… like mutual funds, equi-
ties, bonds and other options –
which meant they wanted and 
needed to know more about money.
(Which also partly explains why
books like The Wealthy Barber were
so popular. Also, why we have 5,000
mutual funds in Canada, compared
to 1,000 a decade ago.)

And the media responded with a full
range of publications, many focused
on money alone.  Those already 

2004 November Guest Speaker
Tom Nunn, AVP Media Relations, 

Manulife Financial



covering personal finance, beefed up
their business sections, as we saw
with many Canadian newspapers. (A
good example of this is the Financial
Post, which was once a weekly and
now is a key element of the daily
National Post.)

So when Canada’s major life insurers
went public – and gave millions of
Canadians a direct stake in the 
industry… it made big news for 
several years.  

On the heels of going public, our
industry has also been among leaders
in mergers and acquisitions…
Sun/Clarica, Great-West/Canada Life,
Manulife/John Hancock  are some of
the major transactions… and is big
news to our policyholders, 
shareholders and the media. 

Who would have predicted five years
ago that Manulife would launch and
complete the largest cross-border
U.S. acquisition in Canadian history?
Or that the company’s market value
of shares would be the largest on the
TSX? Bigger even than any of
Canada’s major banks?

Many days, the focus of coverage is
on the latest twists and turns in share
price. Other days, it may be specula-
tion of who’ll be buying whom next.
At other times, the focus may be on
consumer complaints of how we’ve
handled life, disability or group 
benefits claims.  In fact, one of the
most important elements of our 
business continues to be how we pay
claims… and how we deal with our
customers, since it is the heart of
why our businesses exist.

The challenge facing us, as other
industries, is understanding the
media and how reporters work, on a
day-to-day basis. Rather than 
assuming that we know, we must
genuinely understand how they do
their jobs and why.  Currently there
remains a huge gap between what
businesses hope they can 

communicate through the media and
their understanding of how they
work. 

Many reporters covering finance
today not only are university grads,
but some are MBAs, or have business
degrees. At minimum, most have the
Canadian Securities Course. Some
are CFPs, accountants or lawyers.  So
when they cast a light on something,
we need to listen.

These are interesting times for all
companies in North America. Recent
corporate scandals in the United
States have made governance a top
priority for all companies in the 
public market.  Worldcom and Enron
were eye openers to many… that we
all need to be vigilant about 
corporate behaviour.  Media 
coverage of investigations in the U.S.
have been front and centre, with
thousands of international stories on
probes led by NY. Attorney General
Eliot Spitzer.   

In the fall of 2004, he launched a
suit against the biggest insurance-
brokerage firm in the U.S., Marsh &
McLennan, for alleged bid-rigging
and kickbacks.  ”The insurance
industry needs to take a long, hard
look at itself," Spitzer said in his
media release. "If the practices 
identified in our suit are as wide-
spread as they appear to be, then the
industry's fundamental business
model needs major corrective action
and reform."  For many of us, we’re
feeling the sting of our entire 
industry being tarred with the same
brush.  

There is no way you can suggest or
assume that several bad apples spoil
the whole bunch.  Yet in the 
immediate days after the 
announcements, the market cap of
North American financial institutions
fell by more than $55 billion. 
Public reaction could affect 
companies in many industries. And
they could be required to provide

much more detail in their earnings
reports, consumer disclosures and
other filings.  

What does this mean for all of us?
It’s still too early to tell.

Canada's life and health insurers
have been carefully monitoring
recent developments. To the best of
our knowledge, no legal actions have
been initiated nor allegations of
wrongdoing made in Canada in 
relation to life or health insurance.
Nonetheless, the industry certainly
stands ready to work cooperatively
with regulators to review 
compensation practices. 

Recent developments reinforce the
need for each of us to recognize and
be aware of industry trends and
developments.  We need to be 
vigilant when something strikes us as
being out of step with serving our
clients

This scrutiny is part of the risk and
requirement of operating in a public
market, where our standards must be
among the highest, and we must
protect the interests of our customers
at all times. 

The high standards set by LOMA 
students and graduates are vital to
what it means to be a professional in
the life insurance business. And these
standards have served us well in 
continuing to stay focused on 
fostering the financial growth of our
customers, shareholders and industry.  



On hand to present diplomas to 5 Manulife employees
was

Manulife Financial Representative 
Judy Cavill, Assistant Vice President,
Canadian Division 
HR Learning & Development

Our newly graduated FLMI’s are:

Stefan Murgelas
Oksana Porter 
Renee Robertson
Jie (Sherry) Yang
Yongpeng (Roc) Zhu

Congratulation!

Commencement
of the FLMI

Graduating Class
of 2004



Updating our Constitution and Bylaws, Maureen Trask, Vice-Presieent

In the Fall 2004 issue, we announced our new chapter name and
provided information on the "Society Name Change".  Fran Millar
has been busy changing our chapter's web site, it now reflects our
new name and logo, "LOMA Society of Waterloo".  We have
changed our letterhead and will soon have a new banner as well.   

Using the revised Model Constitution and Bylaws from LOMA, we
have updated our chapter's Constitution and Bylaws,  reviewed

them with the Board on March 29, 2005, and sent them off to LOMA for their approval.  Once
approved, they will be posted on our chapter's web site.  

The major change was to incorporate all LOMA designate programs for membership.  We will
be looking at our membership and planning appropriate venues to address the broader mem-
bership base, ensuring we continue to offer valuable services for all members, including our
growing number of independent members who are no longer associated with one of our
member companies.

If you have any questions, please contact one of the Board members.

Who’s the Winner?
The lucky winner in the survey draw was Lisa Higgins from Equitable Life.  
She won an FLMI baseball cap, congratulations Lisa!

Food Bank Donations to the Food Bank of Waterloo Region
Our donations from our Fall Dinner Meeting was $190.00 and 27 pounds of food.

Thank you for caring and sharing.



Keeping in Touch with your Society

Keeping in Touch: Please contact your company board member to inform us of  changes in
your contact information if you retire or move.  

Current and past members, including retirees, can stay informed about our local 
chapter:  simply visit the LOMA Society of Waterloo site at

http://fp98.sentex.ca/flmiwat/

“Thanks” to Fran Miller for maintaining our Chapter website.

Want more information?

For LOMA and FLMI information:
visit the LOMA site at http://www.loma.org

LOMA's Society Web http://www.loma.org/SocietyPage.asp site is your source for the lat-
est information on the Society name change.  A new button has been placed on the front
page of LOMA's loma.org site reflecting the name change

LOMA Members Only
More Online Benefits through LOMA Members Only  – Get more from your membership --
Register Now! 

https://registeredusers.loma.org/lomacontent/welcome.cfm



UPCOMING EVENT

Mark your calendar for Wednesday, November 16, 2005 for our
Fall Annual Dinner Meeting 

Reception starts at 4:45 p.m.
Dinner served at 5:30 p.m.

Society business at 6:30 p.m.
Speaker TBA at 7:00 p.m. 

*****************************************************

Tuesday, May 10th, 2005
Spring Luncheon Meeting

Guest Speaker: Susan Chilton,
Deputy City Editor, The K-W Record

Golf’s Restaurant, Kitchener

Reception starts at 11:15 a.m
Speaker starts at 11:45 a.m.* 
Lunch served at 12:15 p.m.

Spring Annual Luncheon Meeting
Golf’s Restaurant, Kitchener

Guest Speaker: 
Susan Chilton, Deputy Editor    

The Record, 

Topic:  The making of a daily newspaper.

Baskets will be on the tables for contributions to the Food Bank
*we had positive feedback on having our guest speaker present before lunch and plan to keep this format.

*****************************************************


